
XMA CROSS MEDIA AWARDS 2O12

(ANNEX B)

CATEGORY: SPECIAL PROJECTS – BEST INTEGRATED MEDIA CAMPAIGN

ENTRY TITLE: RHB-THE STRAITS TIMES NATIONAL SPELLING CHAMPIONSHIP

COMPANY: SINGAPORE PRESS HOLDINGS LIMITED



THE INTEGRATED MARKETING APPROACH
To achieve our objectives within the time frame, we employed the "SPH IS ON" approach. 
The cross-media ideology seeks to offer advertisers the most ideal combination of media 
products and services to satisfy their requirements. By devising a campaign that is ON

STRATEGY, ON TRACK, and ON CALL, the brand promise for The Straits Times is to deliver 
greatest returns for their investment. In The Big Spell campaign, the execution involved:

On Line –straitstimes.com, The 
Straits Times RazorTV, STOMP 
and campaign microsite

On Print – The Straits Times, The Sunday 
Times (Sunday edition of The Straits Times) 

and Little Red Dot (The Straits Times’ weekly 
school magazine for primary school pupils) 
as well as printed leaflet

On Ground – Event management 

for the various rounds of the 
contest by the event 
management arm of SPH

On Air – Radio 91.3FM



In order to generate interest and encourage 
participation, call-for-entry ads and advertising 
blurbs were placed on The Straits Times and 
The Sunday Times (Sunday Edition of The Straits 
Times).  

In addition, the project team also ran a series 
of one-page feature on interesting words and 
spelling techniques on Little Red Dot (The straits 
Times’ weekly school magazine for primary 
school pupils) to prime students for the quest.  

Other printed collateral include leaflets 
distributed via partners.



8-PARTS WEEKLY SPONSORED SERIES

THE STRAITS TIMES - LITTLE RED DOT

17 January 2012 24 January 2012

31 January 2012 07 February 2012



8-PARTS WEEKLY SPONSORED SERIES

THE STRAITS TIMES - LITTLE RED DOT

14 February 2012 21 February 2012

28 February 2012 06 March 2012



PRINT ADVERTISEMENTS

THE STRAITS TIMES & THE SUNDAY TIMES

The Straits Times
01 February 2012

The Sunday Times / The Straits Times 

15 January 2012 / 18 January 2012

The Sunday Times
12 February 2012

The Straits Times
15 February 2012



PRINT BLURBS 

THE STRAITS TIMES



PUBLICITY LEAFLETS



E-INVITE TO LAUNCH



EDITORIAL COVERAGE



EDITORIAL COVERAGE



An official website 

(www.straitstimes.com/bigspell) was created 
specifically for the contest.  The public were 
invited to visit the website to check out details 
on the contest, view videos of the various 
rounds and even test their spelling ability 
through an online game.  

Online banner ads were also strategically 
placed on popular portals such as 
www.straitstimes.com and 
www.stomp.com.sg.  The latter is a citizen-
journalism website that is very popular with 

students and youths.

The Straits Times’ multimedia news portal The 
Straits Times RazorTV also showcased video 
clips of the preliminaries, zonal rounds and 
grand finals.



OFFICIAL WEBSITE

www.straitstimes.com/bigspell

http://www.straitstimes.com/bigspell


RUN-ON-SITES LEADERBOARD ADS

WWW.STRAITSTIMES.COM & WWW.STOMP.COM.SG

Dates: 14 January 2012 – 12 May 2012

Dates: 14 January 2012 – 12 May 2012

http://www.straitstimes.com/
http://www.stomp.com.sg/


NEWS ROTATOR ADS HOMEPAGE

WWW.STRAITSTIMES.COM

Dates: 16 January 2012 / 26 January 2012/ 06 February 2012 / 16 February 2012 / 21 February 2012 

http://www.straitstimes.com/


VIDEO CLIPS ON

WWW.RAZORTV.COM.SG

http://www.razortv.com.sg/


SPH radio station - 91.3FM were tasked to ran 
info capsules on word of the day, spelling 

contests on air and even visit shortlisted 
participating schools during the recess time.  

They also helped to promote the contest via 
their official website and Facebook page.



Blurbs prior Facebook
contest to trail Facebook
fans to look out for it

FACEBOOK BLURBS



FACEBOOK BLURBS



FACEBOOK CONTEST



FACEBOOK PHOTO ALBUM



FACEBOOK PHOTO ALBUM



*Value add by station : Recess 
Express at Eunos Primary School

FACEBOOK PHOTO ALBUM



LEADERBOARD AND MAIN BANNER ADS

WWW.RADIO91.3.COM

http://www.radio91.3.com/


After click through the 
main banner, it will be 
linked to a dedicated 
promo page

DEDICATED PROMOTION PAGE

WWW.RADIO91.3.COM

http://www.radio91.3.com/


POST EVENT PHOTO ALBUM

WWW.RADIO91.3.COM

http://www.radio91.3.com/


SPH’s event organisers sourced 
and selected ideal locations to 

hold the massive number of 
participants during each rounds. 

They also developed and 
executed game play, and 
managed the recruitment of 

student volunteers for the task of 
ushering, playing contest “police”, 
and traffic control. 

They developed a strong staging 
identity and consistent mechanics, 
as well as event collaterals, such 

as The Big Spell trophies. 



PHOTO GALLERY



PHOTO GALLERY


